The Home Builder’s Quick Guide to Internet Marketing

Market from the Inside Out

Priority #1: Your Website

There's no point is spending money to drive people to a model
home that hasn't been punched out in 18 months. Ta rgai’:

Use the same approach online, and consider your website your Lead |gni%ion

model home. Start by making your website as effective as You can't sell @ home
possible before you spend money driving traffic there. If that online: Your goal Ia ta
traffic will not convert because your website is poor, it's a e T
wosted investment. visit, phone call, or email.

Priority #2: Active Searchers

Reach people who are actively searching for new homes first.
Exhaust all reasonable opporiunties to get in front of these
active searchers (Search Engine Optimization, Google
AdWerds, Listing Directories) before considering any
non-targeted od placements or outreach efforts.

Priority #3: Outreach & Exposure

Only with the other circles significantly covered, does this circle
warrant investment. This includes secial media and o some
extent, general online ad placements (homepage of the local
newpaper website). These activites reach people who may or
may not be in the market for a home.
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